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1.1 Family name(s):

1.2 Given name(s):

1.3 Date of birth (day/month/year):

1.4 Student identification number or code:
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1 INFORMATION IDENTIFYING THE HOLDER OF THE QUALIFICATION

Jarvinen
Eeva Maria
02/04/1981
72281

2 INFORMATION IDENTIFYING THE QUALIFICATION

3.1 Level of qualification:

3.2 Official length of programme:
3.3 Access requirement(s):

4.1 Mode of study:
4.2 Programme requirements:

2.1. Y.ﬂ'ﬂme of qualification and title conferred (in Kauppatieteiden maisteri
original language): (Master of Science in Economics and Business Administration)
2.2 Main field(s) of study for the qualification: ~ Marketing
2.3 Name (in original language) and status of Helsingin kauppakorkeakoulu
awarding institution: (Helsinki School of Economics),
state recognised university, Decree on Higher Education Degree
464/1998 (i di
2.4 Name and status of institution (if di Not applicabl
from 2.3) administering studies:
25L ) of instr Finnish

3 INFORMATION ON THE LEVEL OF THE QUALIFICATION

See 8, second-cycle university degree

160 credits, appr. 5 years of full-time study

The Finnish Matriculation gives general eli for
higher education. General eligibility is also given by Finnish upper
secondary vocational qualifications of at least three years' duration.
All these qualifications require at least 12 years of schooling.
Eligibility may also be acquired on the basis of studies completed at
the Helsinki School of i i ival

en U i q
foreign qualifications also give general eligibility for higher education.

There is a numerus clausus, i.e. restricted entry, to all fields of study.

4 INFORMATION ON THE CONTENTS AND RESULTS GAINED

Full-time

As stipulated by the statute on degrees in economics and business
administration (139/95) and the statute on degrees of the Helsinki
School of Economics (1.8.1995): core courses (60 cr), major subject
incl, Master's thesis 15 cr (60/64 cr), minor subject (16/36 cr),
language and communication studies (20 cr), electives. The total
number of required credits is 160 at the minimum.

Helsinki School of Economics

Name: JARVINEN EEVA MARIA

Page 1

Student No: 72281

Personal No: 020481-0844
MASTER OF SCIENCE (ECONOMICS AND BUSINESS

Courses completed
22.09.2006

Pts Date w

7] 12.12.2001
80 13.02.2004
85 12.05.2003
68 23.102003
66 01.06.2004
76 15.12.2003
91 17.11.2003
82 02.02.2004
80 27.052004
* 21.05.2004

1
1
il
1
1
1
1
e
2
0
64 26.042005 2
69 04.052005 2
93 17052005 2
80 17.052006 1
* 13.092006 0
* 17.052006 0
>, 30.11.2005 0
. 07.022005 0O

70 07.022005 1

77,20

74 16112001 1
76 02.042002 1
> 07.022005 0

76 11042003 1
7533

73 27052004 1

Degree:
ADMINISTRATION)
Major Subject: Marketing
Minor Subjects: Organization and Management
English Business Communication
Business Law
Information Technology Program
Study Module Completed at Another University
Enrollment Date: 01.08.2001
Commencement of Studies: 01.09.2001
Code Course Cr
Marketing, advanced studies
23A010 Principles of Marketing 4
23C510 keting C icati 4
23C580 Consumer Behaviour 4
23C600 Market Analysis and Marketing Research 4
23C620 Marketing Management 4
23C630 Brand Management 4
23C660 Product ions and D of T 1 4
23C700 Interactive Marketing 4
23D001 Seminar/Bachelor's Thesis 4
23D005 Proficiency in Mother Tongue 0
23D300 Integrated Marketing 4
23D340 Research Methods in Marketing 4
23D360 Market-Driven Innovation Management 4
23E201 Master's Thesis 15
23E202 Proficiency in Mother Tongue 0
23E203 Thesis Seminar 1
23E207 Introduction to Creating Master's Thesis 0
23M070 Studies at Other Universities 7
ferred, University of Southern Denmark: Odense University
26C010 1 and Global Mark 4
ferred, University of Southern Denmark: Odense University
Total: S
Organization and Management, basic studies
21A030 Business Policy and Strategy 4
21A040 Organizational Behaviour 4
21M060 Studies at Another University . 6
ferred, University of South Denmark: Odense University
32C150  LabourLaw o
Total: 18
English Business Communication, basic studies
60C020  Increasing Inter-Cultural Awareness :

61A140

Business Communication Skills 1

76 21112000 1
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INFORMATION IDENTIFYING THE HOLDER OF THE QUALIFICATION

11 Family name(s) Saari
1.2 Given name(s) Eeva Maria
13 Dateofbirth 2.41981
14 numb OID:1.2.246.56:
1806385
2 INFORMATION IDENTIFYING THE QUALIFICATION
21 Nameof and title /Master of Culture
conferred and Arts

22 Malnfleld(s) of study for the
qualification

Muotollija (ylempi AMK), Master of Culture and Arts

Arts and Humanities
Muotollun tutkinto-objelma, Master's Degree Programme in Design

Iniversity of Applied

23 Nameand statu Metropols U
Institution Sciences), state recognised university of applied sclences.
2.4 Nameand status of institution Not applicable
administering studies
25 Language(s) of Finnish
Instruction/examination
3 ON THE LEVEL OF ICATION

31 Levelofqualification

32 Officlal duration of programme In
credits and years

33 Access requirement(s)

See8.
Second-cycle higher education degree (master level)

The degree conslsts of 60 credits (1 years of full time study). Finnish
credits are fully compatible with the ECTS.

See8.

There s numerus clausus, Le. restricted entry, to all flelds of study.

AND RESULTS GAINED

4 oN
41 Mode of study

42 Programme leaming outcomes

Full-time
See Transcript of Records.

leading to a second-cycle university of applied
sclences degree:

di tudies, el

The of advz ed
and Master's Thesis and the maturity test.

The general aim of studles leading to a second-cycle university of applied
sclences degree:

1) a comprehensive and deep understanding of the field in question for
a

labour market d purposes, and
Fequired to work In demanding expert and supervisor positions i the

2) a clear picture of the feld in question, Its position in the labour market,
Its soclal significance, and a capacity to follow and analyse research
findings and professional practices in the fleld

3)a capacity for lifelong learning and continuous development of

1:2.246.562.24.96112148987 1806385 1(5)

(" Metropolia

6.1
6.2

72

73
74

DIPLOMA SUPPLEMENT

pass

professional skills
4) good communication and language skills required for such work

5) the facts and sKkills required for International interaction and what it
takes to work in the profession.

Programme detalls (e.g. modules See transcript of records

or units studied, and individual

grades/marks/credits obtained)

Grading scheme and, ifavailable,
grade distribution guldance

2=Very Satisfactory

1
H=Pass

Overall classification of the Notapplicable
qualification

INFORMATION ON THE FUNCTION OF THE QUALIFICATION

Access to further study Eligible for d¢ studles. Thy the

receiving higher education institution.

Access to aregulated profession  The degree falls under the Article 11 of the Directive 2005/36/EC of the
European Parliament and of the Council on the recognition of
professional qualifications, level d or e (d=lower university degree,

Bachelor's degree, e=Master's degree, licentiate degree, doctoral

degree).
ADDITIONAL INFORMATION
Additional e
Further sources Metropolia University of Applied
Sciences), Student and Admission Services
PL 4000

FI-00079 Metropolia
Tel. +358 9 7424 5000
Fax +358 97424 5005
www.metropolia.fi

www.minedu.fi, The Ministry of Education and Culture

‘wurw.oph.fi/recognition, www.oph.fi/qualificationsframework
www.karvi.f, The Finnish Education Evaluation Centre

CERTIFICATION OF THE SUPPLEMENT

Date 18.06.2019

Signature . W/
Capacity Head of Degree Programme
Official stamp or seal

12.246.562.24.96112148987 1806385 2(s)

Metropolia University of Applied Sciences.
TRESCHPt of Records, Transla
3 tion 18.06.2019
: Page /i

Student Eeva Maria Saart
020481-0844
pre Graduated 18.06.2019
Programme Muotollun tutkinty
et o-ohjelma, Masters Degree Programme in Credits 60
a
7smdm ———— —— Completed Soar
Advanced Studies in Design (Master's) ==
User-driven Product and Service Design =
Urban Design 25 s
Design Management 25 =
Methods of Research and Development = ::lm
Master's Thesis 8
- 0T 4 Verygood
The Social Construction of Reality and Moral =
Ipsychology
595 5 Excellent
Thesis
- Assessment  Assessment date
Consumer Behavior . Ao

Inclusions
$1=15.6.2015, University of Helsinki

Thel o thimg,

Helsinki18.06.2019 % m:

Head of Degree Programme
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